MGMT 307

MARKETING RESEARCH TECHNIQUES
FALL, 2006
PROFESSOR:
Denise Ammirato



Office:  Wilson Hall, 415A
Office Hours:  MWF 10:15-12:15 (tentative) or by appointment



E:Mail: dammirato@wsc.ma.edu



Phone:  (413) 572-5590 (Econ & Mgmt Office)
TEXTBOOK:
Marketing Research:  An Aid to Decision Making, 2nd Edition



By Alan T. Shao,  South-Western College Publishing

COURSE

OBJECTIVE:
To provide an introduction to the practices and techniques of marketing research and its importance in the decision making process.

GRADING:
Your course grade will be computed as follows:


Exam #1


30%


Exam #2


20%


Exam #3


10%


Project



30%


Attendance & Participation
10%

EXAMS (60%)

There will be a total of three exams throughout the course.  Exams will encompass information from class lectures, textbook material, supplemental notes, and class discussions.  

PROJECT (30%)

You will work in groups of 4 people throughout the semester to conduct your own marketing research project.  The purpose of the project is to challenge students to think like a marketing manager/researcher by applying the knowledge accumulated throughout the course.  Each group will formulate a research problem, determine the methodology to be used, collect the data, perform the data analysis, determine the conclusions of the research, write a research report, and make a brief, in-class presentation of the findings.  To ensure that the project is a collaborative effort, each student will have the opportunity to evaluate the other members of the group.

CLASS PARTICIPATION / ATTENDANCE (10%)

Since we can all learn from each other, class attendance and participation are an integral part of this course.  You are encouraged to share your thoughts/questions in class.

ATTENDANCE POLICY

You are expected to attend every class, be on time, and to have read the chapters that will be covered in class that day.  However, emergencies and unplanned events do occur.  Therefore, you are allowed 3 absences.  If you miss more than 3 classes, your final grade will be penalized by 5 percentage points.  For example, a final course grade of 81% (B-) will be lowered to a 76% (C) if more than 3 classes are missed.
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TENTATIVE SEMESTER OUTLINE

	DATE
	MATERIAL COVERED
	ASSIGNMENTS

	Week 1
9/6, 9/8
	Course Objectives & Outline

Ch 1: Mktg Research: Initial Questions
	

	Week 2

9/11, 9/13, 9/15
	Ch 2: Mktg Research Process Overview
	Form Groups for Research Project

	Week 3

9/18, 9/20, 9/22
	Ch 5:  Secondary Data
	9/20 – Research Topics Due
In-Class Group Work: Problem Definition & Objectives (Step 2: I & II)

	Week 4

9/25, 9/27, 9/29
	Ch 7:  Survey Research

	

	Week 5 

10/2, 10/4, 10/6
	Ch 12:  Sampling Theory (pp 361-370)
	In-Class Group Work: Research Methodology & Action Standards (Step 2: III & IV)

	Week 6

10/9 (Holiday), 10/11, 10/13
	Jeopardy! on 10/11

Exam 1 on 10/13
	Exam 1 on 10/13 (Ch 1, 2, 5, 7, 12)

	Week 7

10/16, 10/18, 10/20
	Ch 8:  Attitude Measurement &       Scaling Techniques
	10/20 – Research Proposal Due

	Week 8

10/23, 10/25, 10/27
	Ch 9:  Questionnaire Design
	In-Class Group Work: Questionnaire Design (Step 3: #1 & #2)

	Week 9

10/30, 11/1, 11/3
	Ch 6:  Qualitative/Observational Research
	11/3 – Questionnaire Due


	Week 10
11/6 11/8, 11/10 (Holiday)
	Ch 13:  Preparation of Data for Analysis
	In-Class Group Work: Coding & Editing Questionnaires (Step 4: #1 &#2)

	Week 11

11/13, 11/15, 11/17
	Jeopardy! on 11/15
Exam #2 on 11/17
	Exam 2 on 11/17 (Ch 8, 9, 6, 13) 


	Week 12

11/20,11/22 (No class), 11/24(Holiday)
	
	          Happy Thanksgiving! [image: image1.wmf]

	Week 13

11/27, 11/29, 12/1
	Ch 12: Statistics
Ch 19:Communicating Research Findings
	In-Class Group Work: Analysis of Data (Step 4: #3-#8)

	Week 14

12/4, 12/6, 12/8
	Ch 4:  Mktg Research & the Internet
	12/4 – Data Analysis, Conclusions, & Recommendations Due

	Week 15

12/11, 12/13, 12/15
	Research Project Presentations
	Final Report & Presentations

	
	
	


· Exam #3 (Chapters 12, 19, 4) will be held during Finals Week:
9:20 Class - 
Monday, 12/18 @ 12:20 p.m.

12:35 Class - 
Monday, 12/18 @ 8:00 a.m.
