Marketing Research

MGMT 307 – Chapter 8
ATTITUDE MEASUREMENT & SCALING TECHNIQUES
LEARNING OBJECTIVES:

1. What is an Attitude as it relates to marketing research?
2. What is a Measurement as it relates to marketing research?
3. What is a Scale as it relates to marketing research?
4. What are the four different types of Measurement Scales?
5. What are the two basic classifications of attitude measurement scales?
6. What are the different types of Comparative Scales?
7. What are the different types of Noncomparative Scales?
8. What things should be considered when designing an itemized rating scale?
9. What is Measurement Error?

10. What is the difference between Systematic Error and Random Error?

11. What is Reliability and Validity as it relates to Marketing Research?

12. How can Reliability and Validity be assessed?

13. What is the relationship between Reliability and Validity?

I.  ATTITUDE MEASUREMENT AND SCALING TECHNIQUES
1. Attitude
2. Measurement

3. Scale

4. Types of Measurement Scales
· Nominal Scale
· Ordinal Scale
· Interval Scale
· Ratio Scale
5. 2 Classifications of Attitude Measurement Scales
· Comparative Scales
· Noncomparative Scales
6. Types of Comparative Scales
· Paired-comparison scale
· Rank-order scale
· Constant-sum scale
· Q-sort
7. Types of Noncomparative Scales
· Graphic Ratings
· Itemized rating scales

· Likert scale
· Semantic differential scale
· Stapel scale
· Considerations when designing an itemized rating scale
II.  RELIABILITY AND VALIDITY
A.  Measurement Error

B.  Systematic Error

C.  Random Error

D.  Reliability

· Ways to assess reliability

· Test-retest Reliability

· Problems

· Alternative-forms Reliability

· Problem

· Internal-consistency Reliability

· Ways to improve reliability

E.  Validity

· Ways to assess validity

· Content/Face Validity

· Criterion-related Validity

· Construct Validity

F.  Relationship between Reliability and Validity
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