Marketing Research

MGMT 307 – Chapter 6
PRIMARY DATA: Qualitative & Observational Research
LEARNING OBJECTIVES:

1. Why collect primary data?

2. What are 2 common types of qualitative research?

3. Why use observational research?
4. What are some of the methods used in observational research?

I.  PRIMARY DATA
· Why collect it?
II.  QUALITATIVE RESEARCH

· Characteristics
· 2 Common Types
A.  FOCUS GROUP

· What is it?

· Moderator

· Characteristics of a good moderator

· Requirements of an effective focus group
· When to use focus groups

· Advantages of focus group research

· Disadvantages of focus group research

B.  Depth Interview
· Unstructured Interview

· Structured  Interview

· Requirements for an Effective Depth Interview

· Advantages of Depth Interviews

· Disadvantages of Depth Interviews

III.  OBSERVATION TECHNIQUES
1. Direct Observation /Indirect Observation
2. Structured Observation /Unstructured Observation

3. Human / Mechanical Observation

 Advantages of Observational Research

 Disadvantages of Observational Research
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