Marketing Research

MGMT 307 – Chapter 5
SECONDARY DATA
LEARNING OBJECTIVES:

1. What is Secondary Data?

2. What are the advantages and disadvantages of Secondary Data?

3. Where can Secondary Data be found?

4. How should Secondary Data be cited?

SECONDARY DATA
I.  Advantages of Secondary Data
II.  Sources of Secondary Data
· Internal
· External

· Database

· Database marketing
· Online database

· Offline database

· Disadvantages of Secondary Data
III.  Assessing Secondary Data

IV.  Citing Secondary Data
· Plagiarism

· Copyright

· Procedures for citing secondary data
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