Marketing Research

MGMT 307 – Chapter 4
MARKETING RESEARCH & THE INTERNET
LEARNING OBJECTIVES:

1. How can the Internet help the marketing researcher?

2. What are the advantages and disadvantages of collecting data on the Internet?

3. How can the Internet be used to collect qualitative data?
4. How can the Internet be used to collect quantitative data?

I.  The Internet & Marketing Research
· Advantages
· Disadvantages

II.  Conducting Primary Research

1. Qualitative Data
· Online focus groups
· Online depth interviews

2. Quantitative Data

· E-Mail Surveys
· Web Surveys
· Online Observation
· Online Experiments
· Online panels
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