Marketing Research

MGMT 307 – Chapter 2
THE MARKETING RESEARCH PROCESS
LEARNING OBJECTIVES:

1. What are the steps in the Marketing Research Process?

2. What factors must be considered when defining a research problem or opportunity?

3. What is Exploratory Research?  Conclusive Research?  Descriptive Research?  Causal Research?
4. What is the difference between a Cross-Sectional Study and a Longitudinal Study?

5. What are the different types of data available for collection?

6. What are some considerations when conducting global research?

MARKETING RESEARCH PROCESS
1.  Define the Problem or Opportunity
· Questions to ask during this process
2.  State the Research Objectives

3.  Develop a Research Design

· Considerations when developing the research design
· Types of Research Designs

1) Exploratory Research
2) Conclusive Research

a. Descriptive Research

b. Causal Research

· Research Frequency

· Cross-Sectional Study

· Longitudinal Study
4.  Prepare For Data Collection
· 2 Sources of Data

· Secondary Data

· Primary Data

· Sampling
· Population

· Sample

· Types of Samples

· Probabilitstic
· Nonprobabilistic

· Types of Data

· Internal

· External

· Qualitative

· Quantitative

5.  Collect The Data

· Factors to help determine data collection method

6.  Analyze the Data

· Editing

· Coding

7.  Write & Present the Research Report
Global Marketing Research
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