Marketing Research

MGMT 307 – Chapter 12 & 14
FUNDAMENTALS OF STATISTICS & SAMPLE SIZE
LEARNING OBJECTIVES:

1. What are the meaning and use of statistics for marketing research?
2. What are the different types of statistical analysis techniques?

3. What are the different measures of central tendency?
4. What is dispersion?  What are the measures of dispersion?
5. What is a frequency distribution?  Normal distribution?
6. How are weighted averages computed?  How are confidence intervals developed?
7. What are cross tabulations?

8. What are some basic facts about determining sample size?

9. What are the four major ways to determine sample size?

10. What are the statistical methods of computing sample size?

I.  STATISTICS IN RESEARCH
A.  Statistics
· Mean

· Median

· Mode
B.  Dispersion
· Common measurements
· Range
· Standard Deviation

· Variance

C.  Frequency Distribution

D.  Normal Distribution

E.  Weighted Average

F.  Confidence Interval

G.  Simple / Cross Tabulations
II.  SAMPLE Size
A. Determining Sample Size

 Statistic

 Parameter

 Sampling error

 Facts about determining sample size

 Blind Guessing
 Industry Rules of Thumb

 Affordability Method

 Statistical Method

 Statistical Methods for Computing Sample Size

i. Using the Mean

ii. Using Proportion

 Using Descriptive Statistics
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